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Our brand is who we are and what we communicate to
the world about ourselves. Our brand identity acts as
shorthand in the clear articulation of these afttributes.
The strength of our brand is maintained by consistent
use and application of the brand identity across all
visual communications.

This document has been created to ensure absolute
consistency in the reproduction of the brand identity,
and must be strictly adhered to, as any deviation would
result in the jeopardy of the brand’s integrity.
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This manual gives clear guidelines to the brand identity’s
reproduction across several media. It is divided into
segments and offers the necessary details and examples
of its application.

It is intended for use by the entire company, graphic
designers, printers and any other authorized party who
initiates the production of branded communications on
our behalf.

If further clarity is needed, please contact the CDB Bank
Secretary’s Unit.
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THE CARlBBEAN DEVELOPMENT BANK LOGO | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK + August 2008

Our logo is a symbol of all that we stand for. lis
consistent application is key in providing a sense of
security in those with whom our brand comes into
contact; members and the general public alike.

The logo comprises two equally important
components: the Caribbean Development Bank
mark and the Caribbean Development Bank
signature. The relationship between the mark and
the signature has been established, the colours and
proportions fixed.

The logo comes in only one format.

These elements, or the relationship between
these elements, must never be altered in any
way. Master artwork has been created and
must be provided for all reproduction.

Master artwork has been created in one
format only, as shown in Figure 1 and 5 colour
versions.

Figure 1

MEDALLION (BEVELED GOLD ELLIPSE)

SIGNATURE (COMPANY NAME)

GRAPHIC MARK ( MAP OF CARIBBEAN REGION)
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MINIMUM C LEAR SPAC E | Brand identity Guidelines  CARIBBEAN DEVELOPMENT BANK +  August 2008

The clear space is equal to the height of the ‘E’ in the

graphic element, typography or pattern must enter
Logo type.

To ensure maximum legibility and impact, a minimum
clear space of the logo has been defined. No other

this space created.
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Displayed are 5 Logo versions as shown in (Figure 3). Full Colour Logo
Burnt yellow

ge L. Aqua blue

Pantone Specifications: Gold

Listed in Figure.4 are the approved pantone colours,
there is therefore no excuse for incorrect colour
reproduction.

A key element of the CDB identity is our corporate colour

palette. The colours have been selected to reflect the Flat Colour Logo
values of our brand and to complement the logo. Burnt yellow
Aqua blue
Gold

Check Pantone® Inc.’s standard colour scheme for

colour reproduction of materials.

B&W Logo
Black
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Reverse Colour Logo
Burnt yellow
Aqua blue

Reverse B&W Logo
Black

Figure 3
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Listed in Figure 4 are the approved Pantone®, CMYK
and RGB colours, there is therefore no excuse for
incorrect colour reproduction.

Gold Burnt Yellow Aqua Blue Black 60% Grey 30% Grey

Pantone 130C Pantone 7406C Pantone 2935C Pantone Process Black

cC =10 c =0 C = 100 C 0 CcC =0 c =0
0 M = 30 M = 20 M = 50 M =0 M =0 M =20
E Y = 100 Y = 100 Y =0 Y =0 Y =0 Y =0
w K =0 K =0 K =0 K 100 K 60 K = 30
=
o
3 R = 230 R = 255 R =10 R 0 R = 128 R = 188
= G = 171 G = 209 G = 87 G =0 G = 130 G = 190
g B 3 B =0 B = 164 B =0 B = 133 B = 192

Burnt Yellow Aqua Blue Dark Blue Dark Teal Green
0, 0/

40% 40% C = 100 cC =70
M = 85 M = 20
Y =0 Y = 35
R =19 R =77
G = 60 G = 161
B = 139 B = 166 Figure 4
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The minimum size for logo reproduction for print
advertising is 25mm and is measured across its
diameter.

25mm

38mm

5Tmm
Maximum for print, not posters

.
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Figure 5
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U N ACCEPTAB I_E LOGO USE | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK August 2008

Consistent application of the logo is essential to foster
trust and maintain brand integrity.

The Caribbean Development Bank logo must never be 1.
altered in any way.

Always use master artwork provided.

1. The logo elements must never be
repositioned.

2.
2. Do not rearrange the colours of the mark.
3. Never stretch nor distort logo to fit
a space.
2
b4 4. Do not remove the mark from the logo.
[T}
= . N
B 5. Never alter the size relationship of any 3.
3 of the separate elements.
E 0 0 .
g 6. Do not change the size relationship of
o e
the mark’s individual elements.
7. Do not allow other emblems or logos
to dominate (e.g. in the instance of 4
cobranding).
8. Do not apply special effects to the logo.
9. Do not reproduce the logo in an
unauthorized colour.
5.

10. The signature must always be in
the Arial Bold typeface.

Figure 6
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An integral part of the CDB visual brand is the font
range. These fonts/typefaces are to be used on the
specified CDB branded material, including internal
communication.

The following specifies appalications for the
recommended fonts of font families.

FOR COLLATERAL: i.e. business cards, letterheads
efc. Futura Book and Futura Bold

FOR PRINT: mainly advertisements;
Granjon Roman and Granjon Bold for body copy
and Futura for headers.

THE CDB LOGO: Arial Bold

FOR PUBLICATIONS: booklets, brochures, annual
reports; the Futura or Futura BT font families listed.

FOR SPECIAL APPLICATIONS: Futura Book and
Futura Bold or Futura BT.

FOR MULTIMEDIA: the Futura, Futura BT font families
listed or Arial.

The above fonts are to be used by external producers
of CDB collateral in Macintosh®.

For use in External Communications

Futura (T1) Light

12345678901@#$% ™ &)
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Futura BT Book

1234567890!@#$% "~ &*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Futura BT Book ltalic

1234567890!@#3$% ™ &*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Futura BT Medium

12345678901@#$% ™~ &*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

Futura BT Bold

1234567890!@#5% ™ &*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

August 2008

Granjon Roman

12345678901 @#$% " &*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Granjon Bold

1234567890! @#$% " &* ()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Times New Roman

1234567890! @#$%"&*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Figure 7
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CO RPO RATE TYPE FACES | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

FOR INTERNAL COMMUNICATIONS: All Arial, For use in Internal Communications
Verdana and Times New Roman Fonts Listed in Figure
7b will be used by CDB employees in Microsoft Word®  Arial Regular

and Powerpoint®.

1234567890'@#$%"&*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

Arial Bold

1234567890! @#%$%"&*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

Verdana

1234567890!@#$% " &*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Verdana Bold

1234567890!@#$% " &*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

Times New Roman

1234567890! @#$%"&*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Figure 7b
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Stationery is the most intimate aspect of communications
as its target is specifically determined. It is critical that
the logo reproduction and the overall branding be
consistent on this medium. Although there may be
personalized stationery e.g. business cards, all stock used
for printing must be consistent and there must be no
design modification of the logo or accompanying graphic
elements applied to the stationery.
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CO RPORATE LETTERH EAD 81 /2m x 11 n” | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

The logo is always positioned to the top left corner.
The contact information is right justified to the bottom
right hand corner of the page.

21 mm

See Figure 8 for precise positioning and measurements.

Paper stock

Letterheads must always be printed on uncoated, white,

24lb min, bond stock

Size: 8.5" x 11" w6
Logo: 30mm

Address Info: Futura BT Medium 7pt,

Leading: 7, Tracking: -25, Pantone Process Black 100% Lorem psum dolor s
adipiscing elit, sed

diam nonummy nibh
evismod tincidunt ut

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh evismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi. Ut wisi enim ad minim veniam, quis nostrud
exerci fation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
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Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipi-
scing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipi-
scing elit, sed diam nonummy nibh evismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci fation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit
amet, consectetuer

P.O. Box 408, Wildey, St. Michael, Barbados, W.1. BB11000;
Tel: (246) 431-1600 * Telefax: (246) 426-7269 + Web: i « Email; i i

264mm

203mm

Figure 8
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The logo is always positioned to the top left corner.
Paper stock n
Letterheads must always be printed on uncoated, white, —
24lb min, bond stock.

Size: 8.5" x 11"

Logo: 30mm

46 mm
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Figure 9




CORPORATE FAX SHEET 81/2” X 1777 | Brondidentity Guidelines + CARIBBEAN DEVELOPMENT BANK * August 2008

The logo is always positioned to the top left corner.
The contact information is right justified to the bottom
right hand corner of the page.

21mm 1065 mm

See Figure 10 for precise positioning and
measurements.

Paper stock

Letterheads must always be printed on uncoated, white
stock.

Size: 8.5"x 11"

Logo: 30mm

Facsimilie: Futura BT Bold 20pt. To: Fax:
Facsimilie Info: Futura BT Bold 10pt.
Address Info: Futura BT Medium 7pt.
Leading: 7, Tracking: -25, Pantone Process Black Date: Pages: incl cover sheet
70%

ACSIMILE

46mm

From: Fax:

=
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The information contained in this fascimile communication is intended solely for the use of the individual or entity to whom it is addressed. It may contain
confidential or legally privileged information. If you are not the intended recipient you are hereby notified that any disclosure, copying, distribution or faking
any action in reliance on the contents of this information is stricfly prohibited and may be unlawful.

P.O. Box 408, Wildey, St. Michael, Barbados, W.I. BB11000;
Tel: (246) 431-1600  Telefox: (246) 4267269 + Web: ibank.org + Emgil, i i

264mm

203mm

Figure 10
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The logo is always positioned to the top left corner.
The contact information is right justified to the bottom right
hand corner of the page.

21mm

1065 mm

See Figure 11 for precise positioning and measurements.

Paper stock
Letterheads must always be printed on uncoated, white,
24lb min, bond stock

46mm

Size: 8.5" x 11"

Logo: 30mm

Memorandum Info: Futura BT Bold 10pt

Address Info: Futura BT Medium 7pt,

Leading: 7, Tracking: -25, Pantone Process Black 70%

To:

MEMORANDUM

Subject:

Date:

Box 408, Wildey, St. Michael, Barbados, W.1. BB11000;
ibank.org + Emgil: i i

P.O.
Tel: (246) 431-1600 * Telefax: (246) 4267269 + Web:

Figure 11

203 mm

264 mm
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BUS'NESS CARDS 31/2” X 2”/ COMPL'MENTS SL|P| Brand Identity Guidelines * CARIBBEAN DEVELOPMENT BANK *  August 2008

The logo is always positioned to the left side of the business
card. The contact information is always positioned to the
right side of the card and right justified.

See Figure 12 for precise positioning and measurements

Card Stock

Business cards must always be printed on uncoated, white
100lb card stock.

Size: 2" x 3.5"

Logo: 25mm

Name and Title: Futura BT Medium/Bold 11pt
Contact Info: Futura BT Medium 7pt.

Leading: 9, Tracking: -25, Pantone 2935/Pantone Process
Black 70%

Address Info: Futura BT Medium 5.5pt.

Leading: 7, Tracking: -25, Pantone Process Black 70%

The full colour logo must always be positioned to the left
of the card and the contact information to the bottom
right.

“With Compliments” must always be positioned above
the contact info.

See Figure 13 for precise positioning and measurements.

Paper Stock

With Compliments slips must always be printed on
uncoated, white 100lb card stock.

Size: 3.5” x 5"

Logo: 43mm

With Compliments: Futura BT Medium/Bold 14pt.
Tracking: -25, Pantone 2935C

Address info: Futura BT Medium 6pt.

Leading: 7, Tracking: -25, Pantone Process Black 70%

12.5mm

ames JOHN-DOUGH:
Regional Manager:

Direct: (246) 417-0000;
JJdough@caribank.org!

P.O. Box 408, Wildey, St. Michuel,s

Barbados, W.I. BB11000s

Tel: (246) 431-1600 » Telefax: (246) 426-7269}
Web: www.caribank.org + Email:info@cagibank org!
1

aed----20mm

---- 43 mm

Figure 12

114 mm

with COMPLIMENTS .......| ...

P.O. Box 408, Wildey, St. Michael, Barbados, W.I. BB1 1000E

Tel: (246) 431-1600 * Telefax: (246) 426-7269 = Web: www.caribank.org * Emgil: info@sarbankorgt. <« e oo afaean 82mm
'

Figure 13
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The full colour logo is always positioned to the top left
corner. The contfact information is right justified to the
bottom right hand corner of the page.

See Figure 14 for precise positioning and measurements.

Envelope Stock

Envelopes must always be printed on uncoated, white,

20-28lb, bond stock.

Size: 9.5" x 4.15"

Logo: 25mm

Address info: Futura BT Medium 7pt.

Leading: 8, Tracking: -25, Pantone Process Black 70% —

125mm 235mm

Lorem ipsum dolor
sit amet,
consectetuer adipi-

-
-
o
Z
=
=<

scing elit, sed diam
nonummy nibh

Figure 14
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CORPORATE ENVELOPE ‘lO” X 1277 | Brond identity Guidelines + CARIBBEAN DEVELOPMENT BANK  +  August 2008

The full colour logo is always positioned to the top left
corner. The contact information is right justified to the
bottom right hand corner of the page.

See Figure 15 for precise positioning and measurements.

Envelope Stock

Envelopes must always be printed on uncoated, white,
20-28lb, bond stock.

Size: 10" x 12"

Logo: 25mm

Address info: Futura BT Medium 7pt.

Leading: 8, Tracking: -25, Pantone Process Black 70%

42mm

125mm

234mm

Lorem ipsum dolor
sit amet,
consectetuer
adipiscing elit, sed
diam nonummy

P.O.
Tel: (246) 431-1600 « Telefox: (246) 426-7269 =

. Box 408, Wildey, St. Michael, Barbados, W.1. BB11000;
b: ibank.org * Email: i i

Web: il

Figure 15

190 mm
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The full colour logo is always positioned in the centre of
the front panel towards the top. The reverse logo version is
always centred across the width of the back panel towards
the bottom with the contact information centred below.

See Figure 16 for precise positioning and measurements.

Folder Stock

Folders must always be printed on coated white, 80lb.
cover stock.

Size: 9.5" x 12"

Logo: 51mm (full colour, front), 20mm (white reverse,
rear)

Address info: Futura BT Medium 7pt.

Leading: 8, Tracking: -25, Pantone White (1797C)

P.0. Box 408, Wildey, St. Michael, 8811000
Tel: (246) 431-1600 » Telefax: (246) 426-7 ww.caribank.org
Em

Figure 16
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ADVERTISING PHILOSOPHY | srond identity Guidelines = CARIBBEAN DEVELOPMENT BANK  + August 2008

Printed matter is an essential part of our corporate profile,
generating goodwill and business opportunities. This is the
simple logic behind a graphic identity programme. By ad-
hering to a respected form and identity, each new item inherits
credibility from its forerunners and adds to the strength of the
whole corporate profile.

Additional campaign material

The basic rule is that all campaign material must follow the
Graphic Guidelines in all aspects. Additional material not
covered in this manual, e.g. folders, postcards, stickers, efc,
must follow these guidelines regarding their correct use.
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COLOUR PALE-ITES | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

PMS Colour Applications

Consistent application of the logo is essential to foster
trust and maintain brand integrity.

The Caribbean Development Bank logo must never be Gold Burnt Yellow Aqua Blue Black 60% Grey 30% Grey
altered in any way. Pantone 130C Pantone 7406C Pantone 2935C Pantone Process Black
. cC =10 C 0 C = 100 cC =0 cC =0 cC =0
AIWGYS use master artwork prowded. M = 30 M = 20 M = 50 M =0 M =0 M =0
Y = 100 Y = 100 Y =0 Y 0 Y =0 Y =0
K =0 K 0 K =0 K = 100 K = 60 K = 30
R = 230 R = 255 R =10 R =0 R = 128 R = 188
G = 17 G = 209 G = 87 G =0 G = 130 G = 190
B 3 B 0 B = 164 B =0 B = 133 B = 192
Burnt Yellow Aqua Blue Dark Blue Dark Teal Green
40% 40%
0 5 C =100 C =70
M = 85 M = 20
Y =0 Y = 35
K =15 K =0
R =19 R =77
G = 60 G = 161
B = 139 B = 166

Swatches at the bottom represent the highlight values used in gradients
in CDB advertising and other CDB applications.

Figure 17
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The purpose of Brand Advertising is simply to establish the
desired brand image and attributes in the minds of the target
audience.

Our message to the target must be clear and consistent.
We have segmented our audiences into 2 categories:

A Corporate:
* Those who govern the finances of potential
and existing donor countries.
* Current membership base of borrowers
B Mass.

Corporate Advertising

The Caribbean is competing with other regions of the world
for development support from donor countries. Key decision-
makers in Ministries of Finance and related government
agencies have to make decisions on the allocation of these
funds. CDB also raises funds for regional development
financing on the international capital markets. Our brand
must therefore speak to our soundness and wisdom as an
organization in a way that is memorable.

Unlike advertising to the general public, our approach to this
segment focuses heavily on the message, using strong visual
metaphors to support it.

The images are abstract representations that, combined with
the copy, offer a level of poignancy, without appealing to
emotions such as guilt or evoking discomfort on the part of
the reader.

The copy and imagery combined speak to solutions.
The Imagery
Strong photographicimagery with nature themes is employed.

This serves three purposes:

1) To make the message the focal point

2) As a deliberate effort not to offend anyone’s sensibilities
3) Not to put a face to poverty

The imagery combined with the simple and corporate-style
layout shows a caring development financing institution
which functions with the efficiency and financial prudence of
a bank.

The Layout
The image dominates the upper page with the copy falling
below right, fitted to curve on the left and right justified.

The logo has its own area within the deliberate white-space
created by the text left alignment.

Mass Advertising

In this form of advertising we use the same layout standards,
but a totally different look and feel. The messages are more
direct and the use of visual metaphors reduced. The advertising
takes the form of testimonials. This approach seeks to evoke
emotion and sensitivity fo the needs of the borrowing members
and how CDB has been able to help. The imagery and the
copy do not emphasize the plight but tell success stories and
happy endings.

The Imagery
As our audience consists mainly of Caribbean citizens, the use
of faces is noft restricted.

The Copy

The copy will tell the story of the image, whether it is a boy
speaking of his new school, or a businessman detailing how
much easier it is to do business with an improved traffic
network.

This is where we have the greatest opportunity to show our
public what we have achieved, the projects we are currently
involved in and the ones we intend to embark upon.
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BRAND ADVERT'S'NG A | Brond dentity Guidelines + CARIBBEAN DEVELOPMENT BANK  +  August 2008

The full colour logo is always positioned to the top left corner
of copy area. The contact information is left justified to the
left of the page, directly below the logo position.

See Figure 18 for precise positioning and measurements.

Imagery 1

205mm |

21T mm

© 187 mm
(CDB) has worked in collaboration with donors to enable
Borrowing Member Countries to effect change and improve
the lives of their people. :
“““ Laibbidn bitelapent Bank :
P.0. Box 408, CDB’s mission is to work with our borrowing members;
Wildey, St. Michael, . . . .-
Barbados, West Indies. towards the systematic reduction of poverty in their
3811000 countries through social and economic development. We
Tels (246) 4311600 xt have reaped much success by helping borrowing members:
Telex WB 2287 optimize the use of their indigenous resources_through our
For: (246) 4267296 / 2289670 poverty reduction initiatives. :
Website: http://www.caribank.org poverty redu s
b i L
E-mail: info@caribank.org - Body Copy
The loss of trading preferences in the new global economy will be
challenging for the CDB family of borrowing members. However;
with the support of our current members and donors, and the broadening
of our membership base, we will continue to foster economic growth and
social prosperity in our Caribbean Region. :
135 197 mm

Figure 18



BRAND POSTERS 24” X 32”| Brand Identity Guidelines * CARIBBEAN DEVELOPMENT BANK +  August 2008

Logotype on images is Granjon, scaled as appropriate for
poster visual composition.

See Figure 19 for precise positioning and measurements.

redSLTCHO th

in even the most seemingly delicate network.

50 MM+ [0t

248 mm

Figure 19
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Here are a few examples of how the CDB logo may
be used on promotional items.
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T-Shirt Options
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Mug Bag
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Pen

Incorrect Size Proportions

The CDB logo may NOT be used on promotional items
that do not allow for appropriate size proportions to be
maintained.

Figure 20
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CO-BRANDING RU LES - LOGO USE | Brand Identity Guidelines ¢ CARIBBEAN DEVELOPMENT BANK «  August 2008

Here are a few ground rules regarding the use of the CDB Strategic Partner logo:

1. The CDB logo remains the property of CDB, and only CDB is entitled to authorize the use of this logo
by others.

2. Once you obtain CDB'’s authorization, the CDB logo is reserved for your exclusive use. You may
not accept any remuneration from a third party for the use of this logo, regardless of the intended
purpose.

3. The right to use the CDB logo is granted for a fixed period of time. If the logo is used beyond that
period, the Partner Organization in question will be approached to justify the extension of usage.

4. CDB permits the use of its logo to identify and promote corporate activities. The logo should never be
portrayed as endorsing any specific product or service.

5. If usage guidelines are not followed, CDB reserves the right to withdraw any right to the use of its
logo.

6. Pre-authorization for any communication piece using a CDB logo may be obtained by contacting the
Bank Secretary’s Unit (please allow 7 working days for approval).

If you require any further information about the use of this logo, please contact the Bank Secretary’s
Unit.
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OFFICIAL PRESENTAT'ON _ LOGO USE| Brand Identity Guidelines * CARIBBEAN DEVELOPMENT BANK = August 2008

There are 5 Logo versions as shown in Figure 3.

Pantone Specifications:

Listed in Figure 4 are the approved pantone
colours, there is therefore no excuse for incorrect
colour reproduction.

A key element of the CDB identity is our corporate
colour palette. The colours have been selected to
reflect the values of our brand and to compliment
the logo.

Check Pantone® Inc.’s standard colour scheme
for colour reproduction of materials.

Blue, the official colour of The
Caribbean Development Bank Logo,
appropriate colour recipe.

Global Blue
Process:100C, 50M, 0Y, OK

RGB: 10R, 87G, 164B

Spot Colour logo on white background only

BW logo on white background only

Logo On Dark Background
on blue or dark coloured background only

Alternate presentation in forced white background
When the logo appears on a background that is cluttered or
offers insufficient contrast, it may be placed in a white frame

to force a white background. In this case, the logo appears

either in blue or in black.

Figure 21
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UNACCEPTABLE CO-BRAND LOGO USE | Brand Identity Guidelines ¢ CARIBBEAN DEVELOPMENT BANK «  August 2008

Consistent application of the logo is essential to
foster trust and maintain brand integrity.

The Caribbean Development Bank logo must
never be altered in any way.

Always use master artwork provided.

1. Never alter the size relationship of any 1. 4.
of the separate elements.
2. Do not apply special effects to the logo.
3. Never alter the spacial relationship -
between any of the separate elements o)
2. 5. ©
4., Never stretch nor distort logo to fit ;
a space. 7 %
2
. (q)
5. Never display the elements on a
patterned or otherwise unauthorized
colour background.
3.

Figure 22
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PRO Po RTION AL SIZI NG - LOGO USE | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

In order to represent the appropriate relationship
between a Partner’s corporate logo and the CDB logo,
the following rules must be applied:

- The CDB logo should never be bigger than the
Partner’s corporate logo.

- Ideally, the CDB logo should occupy the visual space
at a 1:1 ratio with the Partner’s corporate logo.

YOUR BRAND

Horizontal orientation

YOUR BRAND

Vertical orientation

Figure 23
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The CDB logo is not to be used as an endorsement for
specific products or services. Therefore, only corporate
or communication pieces may feature the CDB logo. In
such cases, the logo should appear at the bottom left of
the piece, at the same level as the corporate logo which
signs the communication, and in keeping with the size
proportion guidelines discussed earlier.

The CDB logo should never appear in a product-
oriented communication piece, nor should it be placed
next to a product logo.

In cases where you are unsure if your communication
lends itself to using the CDB logo, please submit the
piece for prior approval to the CDB’s Bank Secretary’s
Unit.
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Mauris eleifend convallis arcu. Donec sapien dolor, lobortis in, fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum.
Praesent viverra sapien non dolor. Nulla luctus ipsum non nunc.Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed sem
lectus, sagitts quis, pellentesque it amet, molls at, feo. In pulvinar tortor nec nisl. Mauris eleifend convallis arcu. Donec sapien dolor,
lobortis in, fermentum ac, utrum vitae, ligula. Quisque et quam. Donec interdum. Praesent viverra sapien non dolor. Nula luctus ipsum
non nunc Etiam justo sapien, pharetra ut, venenatis in, placerat et est.Sed sem lectus,sagitt i at, leo.
pulvinar tortor nec nis

Mauris eleifend convalls arcu. Donec sapien dolor, lobortis in, fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum.

& 112Go ® 112Go

Corporate Communication Product Communication

Figure 24
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Co RPO RATE STATI ON ERY | srand identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

On corporate stationery pieces such as letterheads,
fax cover sheets and press releases the CDB
logo should appear at the top left, aligned with
the corporate logo, and in keeping with the size
proportion guidelines discussed earlier.

No. OF PAGES INCLUDING THIS ONE

COMMENTS

Letterhead

@ 12Go

Fax

Envelope

Figure 25
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Press Release

Jane JOHN-DOUGH
Managerial Position
Telephone: (246) 222-0000
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The CDB logo should appear at the left, aligned with
your corporate logo and keep within the proportional
size guidelines discussed earlier. For projects in which
the CDB is the main entity, the CDB logo should appear
at the top, aligned center with your corporate logo.

12Go

YOUR BRAND

ARCHITECT

CIVIL ENGINEER
PROJECT

FUNDED BY

oRVELo
& CONTRACTOR

e

SRy
@

ARCHITECT

CIVIL ENGINEER

EG (0] CONTRACTOR

YOURBRAND

Figure 26
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Co- BRAN DED BAN N E RS | Brand Identity Guidelines ¢ CARIBBEAN DEVELOPMENT BANK ¢  August 2008

Detachable corporate photography can be applied to
white space for appropriately themed customization.

The ability to provide modularity in banner usag
increases cost efficency and reduces obsolescence.

e

Lorem
ipsum

dolor sit

YOUR BRAND

Banner - Horizontal logo position

12Go

YOUR BRAND

Banners-Vertical logo position

Figure 27
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As with print communication pieces, the CDB logo is
designed as an endorsement for specific products or
services. Therefore, its usage on the Internet should be
limited only to corporate or brand sections of a Web
site.

In such cases, the logo should appear at the bottom
left of the page, aligned with the corporate logo at the
top, and in keeping with the size proportion guidelines
discussed earlier.

The CDB logo should never appear on a product-
oriented Web page, nor should it be placed next to a
product logo.

In cases where you are unsure if your communication
lends itself to using the CDB logo, please submit the
piece for prior approval to the CDB’s Bank Secretary’s
Unit at info@caribank.org.

Logo
Placement

Web Communication

When using the CDB logo on the Web, please program it so it links to the following address:
http://www.caribank.org.

Figure 28
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Here are a few examples of how the CDB logo
may be used on promotional items. Notice that the
appropriate size proportion in relation to the Partner
Organization’s logo is always maintained.

T-Shirt Options

(V)
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[a]
E A A
@ H = 1
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lcG
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& | LeGo
Iwgugg Mug Options
- LG
Pen

Tote Bag

Incorrect Size Proportions

The CDB logo may NOT be used on promotional items
that do not allow for appropriate size proportions to
be maintained in relation to the Partner Organization’s

Figure 29 corporate logo.
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PRESS RELEASES | Brand Identity Guidelines *

The logo is always positioned to the top left corner. The
date and title of the press release should always be left
justified and positioned under the CDB logo.

The contact information is right justified to the bottom
right hand corner of the page.

Size: 8.5" x 11"

Logo: 30mm

Date & Heading Info: Futura BT Medium 10pt,
Leading: 12, Tracking: O, Pantone Process Black 70%
Address Info: Futura BT Medium 7pt,

Leading: 7, Tracking: -25, Pantone Process Black 70%

Figure 30

CARIBBEAN DEVELOPMENT BANK ¢ August 2008

46mm ---f-

EST PRESS RELE SE

Lorem i sum dolor sit amet, consectetuer adi iscing elit, sed diam nonumm nibh euismod tincidunt ut laoreet
0 ore magna a iquam erat vo utpat. Ut wisi enim a minim veniam, quis nostru exerci tation u amcorper suscipit
lobortis nisl ut ali ui ex ea commodo conse uat.

Duis autem vel eum iriure dolor in hendrerit in vul utate velit esse molestie conse uat, vel illum dolore eu eugiat
nulla acilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis
dolore te feugait nulla facilisi. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut ali ui ex ea commodo conse uat.

Duis autem vel eum iriure dolor in hendrerit in vul utate velit esse molestie conse uat, vel illum dolore eu eugiat
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis
dolore te eugait nulla acilisi. Lorem i sum dolor sit amet, consectetuer adi iscing elit, sed diam nonumm nibh
euismo tinci untut aoreet o ore magna aiguam erat vo utpat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu eugiat
nulla facilisis at vero eros et accumsan et iusto odio dignissim ui blandit raesent lu tatum zzril delenit augue duis
dolore te eugait nulla acilisi. Lorem i sum dolor sit amet, consectetuer adi iscing elit, sed diam nonumm nibh
euismo tinci unt ut aoreet o ore magna aigquam erat vo utpat. Ut wisi enim a minim veniam, quis nostru exerci
tation ullamcor er sustl it Ibbortis nisl ut ali ui ex ea commodo conséuat.

Lorem ipsum o or sit
me consec e uer

. Box 408, Wildey, St. Michael, Barbados, W.I. BB1100;
e v Bl i :

P.O.
Tel: (246) 431-1600 * Telefax: (246) 426-7269 * Web: mail;

203 mm
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For the cover, the black logo is always positioned in a break
to the left of the black title bar. The title information is right 115mm 49mm
justified to the right of the page. : :

See Figure 30 for precise front cover positioning and
measurements.

BASIC
INFORMATION [

CARIBBEAN DEVELOPMENT BANK
MAY_ 2007,
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Figure 31
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CORPORATE BOOKLETS 81/2” X 51/2” | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK + August 2008

See Figure 31 for precise positioning and measurements.

Headline

Mavris eleifend convallis arcu. Donec sapien dolor,
Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed sem
lectus, sagittis quis, pellentesque sit amet, mollis at, leo. In pulvinar

tortor nec nisl.

Mauris eleifend convallis arcu. Donec sapien dolor, lobortis in,

fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum.

Praesent viverra sapien non dolor. Nulla luctus ipsum non nunc.
Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed sem
lectus, sagittis quis, pellentesque sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Mavris eleifend convallis arcu. Donec sapien dolor,

Mauris eleifend convallis arcu. Donec sapien dolor, lobortis in,

fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum.

Praesent viverra sapien non dolor. Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed sem
lectus, sagittis quis, pellentesque sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Mauris eleifend convallis arcu. Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum
Praesent viverra sapien non dolor. Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed se,
lectus, sagittis quis, pellentesque sit amet, mollis at, leo. In pulvina
tortor nec nisl.

Mavris eleifend convallis arcu. Donec sapien dolor,

Mauris eleifend convallis arcu. Donec sapien dolor, lobortis in,

fermentum ac, rutrum vitae, ligula. Quisque et quam. Donec interdum.

Praesent viverra sapien non dolor. Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis in, placerat et, est. Sed sem
lectus, sagittis quis, pellentesque sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Body Co
|~ y Copy

Sub Heading

Figure 31
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The full colour logo is always positioned to the top left corner.
The contact information (if displayed) right justified to the
bottom right hand corner of the page.

See Figure 32 for precise positioning and measurements.

Mass Head

| 9mm 70 mm

CDBINE

CARIBREAN DEVEI OPMFNT RANK NFWS| ETTFR VOI. 25 #2
April - June, 2007

Header

Mauris eleifend
convallisS arcu.

PRI, guamemmmmae - pesmmmmm 0 il R
Mauris eleifend convallis Mauris eleifend convallis Mauris eleifend convallis
Etiam jysto sapien, pharetra ut Etiam justo sapien, pharetra ut Etiam justo sapien, pharetra ut
\ \

R A

Sub Header Page Number

Figure 32

Issue Info
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CORPORATE NEWSLETTERS 81/2” X T 7177 | Brond identity Guidelines + CARIBBEAN DEVELOPMENT BANK =  August 2008

See Figure 33 for precise positioning and layout.

Header

S

Body Copy

Issue Info

I Mauris eleifend convallis arcu.

Mauris eleifend convallis arcu.Mauris eleifend convallis arcu.
Mauris eleifend convallis arcu.

Mauris  eleifend convallis arcu.
Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula.
Quisque et quam. Donec interdum.
Praesent viverra sapien non dolor.
Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem  lectus,  sagittis  quis,
pellentesque sit amet, mollis at, leo.
In pulvinar tortor nec nisl.

Mauris  eleifend  convallis  arcu.
Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula.
Quisque et quam. Donec interdum.
Praesent viverra sapien non dolor.
Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem  lectus,  sagittis  quis,
pellentesque sit amet, mollis at, leo.
In pulvinar tortor nec nisl.

Mauris  eleifend convallis arcu.
Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula.

Mauris eleifend
convallis arcu.arcu.
Mauris eleifend

CARIBBEAN DEVELOPMENT BANK NEWSLETTER

Fraesent viverra sapien non dolor.
Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem lectus, sagittis quis,
pellentesque sit amet, mollis at, leo.
In pulvinar tortor nec nisl.

Mauris  eleifend  convallis  arcu.
Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula.
Quisque et quam. Donec interdum.
Praesent viverra sapien non dolor.

Mauris eleifend convallis arcu. Donec
sapien dolor, lobortis in, fermentum
ac, rutrum vitae, ligula. Quisque et
quam. Donec interdum. Praesent
viverra sapien non dolor. Nulla luctus
ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem lectus, sagittis quis, pellentesque
sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Mauris eleifend convallis arcu. Donec
sapien dolor, lobortis in, fermentum
ac, rutrum vitae, ligula. Quisque et
quam. Donec interdum. Praesent
viverra sapien non dolor. Nulla luctus
ipsum non nunc.

Figure 33

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem lectus, sagittis quis,
pellentesque sit amet, mollis at, leo.
In pulvinar tortor nec nisl.

Mauris  eleifend convallis arcu.
Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula.
Quisque et quam. Donec interdum.
Praesent viverra sapien non dolor.
Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem lectus, sagittis quis, pellentesque
sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Mauris eleifend convallis arcu. Donec
sapien dolor, lobortis in, fermentum
ac, rutrum vitae, ligula. Quisque et
quam. Donec interdum. Praesent
viverra sapien non dolor. Nulla luctus
ipsum non nunc.

Etiam justo sapien, pharetra ut,
venenatis in, placerat et, est. Sed
sem lectus, sagittis quis, pellentesque
sit amet, mollis at, leo. In pulvinar
tortor nec nisl.

Mauris eleifend convallis arcu. Donec
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The full colour logo is always positioned to the bottom left
corner. The contact information (if displayed) right justified
to the bottom right hand corner of the page.

See Figure 34 for precise positioning and measurements
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CORPORATE ANNUAL REPORTS 81/2” X ‘I ‘|”| Brand Identity Guidelines * CARIBBEAN DEVELOPMENT BANK *  August 2008

See Figure 35 for precise positioning and layout.

Header

Body Copy
~

Mavuris eleifend conval
eleifend convallis arcu. Donec

Trutrum vitae, ligula. Quisque et quam. Donec
interdum. Praesent viverra sapien non dolor. Nulla

luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis s in, placerat
et, est. Sed sem lectus, sagittis quis, pellentesque sit

amet, mollis at, leo. In pulvinar tortor nec nisl.

Mauris eleifend convallis arcu. Donec sapien dolor,
lobortis in, fermentum ac, rutrum vitae, ligula. Quisque
et quam. Donec interdum. Praesent viverra sapien non

dolor. Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis in, placerat
et, est. Sed sem lectus, sagittis quis, pellentesque sit
amet, mollis at, leo. In pulvinar tortor nec nisl. Mauris
eleifend convallis arcu. Donec sapien dolor, lobortis in,
fermentum ac, rutrum vitae, ligula. Quisque et quam.
Donec interdum. Praesent viverra sapien non dolor.
Nulla luctus .

Etiam justo sapien, pharetra ut, venenatis in, placerat
et, est. Sed sem lectus, sagittis quis, pellentesque sit
amet, mollis at, leo. In pulvinar tortor nec nisl. lectus,
sagittis quis, pellentesque sit amet, mollis at, leo. In
pulvinar tortor nec.

Mavuris eleifend convallis arcu.
Donec convallis arcu.

Donec interdum. Praesent viverra sapien non dolor.

Nulla luctus ipsum non nunc.

Etiam justo sapien, pharetra ut, venenatis in, placerat
et, est. Sed sem lectus, sagittis quis, pellentesque sit
amet, mollis at, leo. In pulvinar tortor nec nisl.

Mauris eleifend convallis arcu. Donec sapien dolor,
lobortis in, fermentum ac, rutrum vitae, ligula. Quisque
et quam. Donec interdum. Praesent viverra sapien non
dolor. et quam. Donec interdum. Praesent viverra

sapien non dolor.

Mauvuris eleifend convallis arcu.
Donec convallis arcu.

fermentum ac, rutrum vitae, ligula. Quisque et quam.
Donec interdum. Praesent viverra sapien non dolor.

Mavu eleifend convallis
eleifend convalli
Donec

Trutrum vitae, ligula. Quisque et quam. Donec
interdum. Praesent viverra sapien non dolor

Nulla luctus ipsum non nunc

Etiam justo sapien, pharetra ut, venenatis s in,
placerat et, est sem lectus, sagittis quis,

pellentesq t ame: . In pulvinar

CDB ANNUAL REPORT 2007

Figure 35
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CORPORATE SIGNAGE | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

Entrance signs

Large signboards at @ main entrance should include the
vertical combination of the logotype. If a company name and
additional information are included on the signboard, use
only Aqua Blue (PMS 2935C).

Directional signs

Directional signs should provide helpful assistance to visitors
and employees within the Caribbean Development Bank
facility. The signs must follow the standards established for
logotypes, typography and corporate colours.

Reception

Accounts

Cashier
Customer Service -

Manager
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Assistant Manager -

External Entrance Sign

Customer Parking ¢

Staff Parking -

Internal Directional Sign Figure 36 External Directional Sign




(2]
4
o
=
g
(%)
=
[-¥
o
<
-l
g
(9}
L
o
(72}

CO RPO RATE SIGN A GE | 5rond 1dentity Guidelines + CARIBBEAN DEVELOPMENT BANK  +  August 2008

Consistent application of the logo is essential to foster
trust and maintain brand integrity.

The Caribbean Development Bank logo must never be
altered in any way.

Flag

PROJECT FUNDED BY

External Project Sign

Figure 37

ARCHITECT

CIVIL ENGINEER

CONTRACTOR




CORPORATE BANNERS | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK

CDB logo should occupy 1/3 of total banner area. The logo
should be centrally aligned in relation to other graphic elements
and body copy. With vertical banners the logo should appear
first at the top, and with horizontal banners first on the left.

Colours used in banners should be as follows:

Logo:

Aqua Blue - Pantone 2935C (C:100 M:50 Y:0 K:0)
Burnt Yellow: Pantone 7406C (C:0 M:20 Y:100 K:0)
Gold - Pantone 130C (C:10 M:30 Y:100 K:0)

Main Panel:
Aqua Blue - Pantone 2935C (C:100 M:50 Y:0 K:0)

Horizontal Banners

Lorem ipsum
dolor sit amet

consectetuer

August 2008

Lorem ipsum

dolor sit amet
consectetuer

adipiscing elitsed
diam
nonummy nibh

euismod tincidunt

Vertical Banners

Figure 38
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The full colour logo should be positioned on the left chest
area on collared shirts or blouses. Magnetic pins bearing
the CDB logo should be worn on proposed CDB uniform
blazer.
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CORPORATE WEBSITE | Brand Identity Guidelines + CARIBBEAN DEVELOPMENT BANK +  August 2008

Window Size: 800 pixels x 600 pixels minimum

Logo: 34mm

Main Headings: Arial Regular 12pt, Black or Corporate
Aqua Blue

Body Copy: Arial Regular 10pt, Black Password
Corporate Colours: RGB of Corporate Pantone® colours

Extranet Logrin Consultant logrin

Usermame Mauris eleifend convallis arcu®s Usename
Mauris eleifend

Password

CDB's Strategic Plan 2005-2009
CDB Programmes in Focus

Special Development Fund (Unified)

Basic Needs Trust Fund

Disaster Mitigation Facility for the

B What's New

Construction of
Timber Revetment

Procurement Opportunities
(Guyana)

ECLAC Invites Comments

Career Openings
(CARICOM, CARDI)

Project Cycle Management Training Programme CDBisiS it aicIRIani2003,2009

z
(=
=
=
m
9
P

About CDB CDB Programmes in Focus
Hazards Map Development Special Development Fund (Unified)
CARICOM) P B Consultants Register Nominations are invited to a series of Specialised Modules aimed at improving project Basic Needs Trust Fund
( J Ertone] administration capacity in the Borrowing Member Countries, with emphasis on the quality Disaster Mitigation Facility for the

Caribbean

of project deisgn and the efficiency of execution. Full details of this Training Programme NHIA EIA Sourcebook

Information Services
are available by selecting this link. The Nomination and Application Form is also

Job Opportunities available here. Development Resources

CDL your access to Caribbean documents

Papers/Speeches et (s @il on subjects relevant fo the region's
Poverty Assessments (T STEER @ (10 (CEN development
o ELDIS a gateway to information on
MESUEET A Conference on the Caribbean, A 20/20 Vision, resulting from the CSME in 2006 and development issues, providing free and easy
Projects/Programmes the efforts towards creating the framework for the Single Economy by 2008 is scheduled CTEEEIDID @ L R el e
. . . . ) AIDA the most comprehensive database of

Publications for June 19-21 in Washington, DC. For more information click here. development projects
el s Oneworld a valuesbased nefwork
elated Linl ’

CSME Conference Papers now available Sustainable Development Gateway
Secrefariats WebEC o Gateway fo Resources in

Economics

Events The Social and Economic Research Unit of the Caribbean Development Bank held a PRB o Population Reference Bureau
@aiise U conference at the Bank's headquarters on November 27-28, 2006 on Research Support

for Caribbean Integration/CSME. The conference report is now available by selecting Development Issues

i i - HIV/AIDS
Discussion Boards this link. The other papers are available by accessing the Papers/Speeches link on this V|CT5/
Home Page website. - Climate Change
-NGOs
What's New
Procurement Opportunity
Government of the Co-operative Republic of Guyana Invitation for Bids:
Billet-Cane Elevators
Mechanical Harvesters
Punt Haulage Tractors
A A
v v

Figure 40
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When using electronic communication tools such as e-mail, James JOHN-DOUGH
please include the same information as on your business Regional Manager
card.
Name and Title: Futura BT Medium/Bold 11pt ?‘1rig‘:i§'23|-']’e;’§(|)?mem Bank
. el: -
Contact Info: Futura BT Bold/Medium 7pt. Direct: (246) 431-1645
Leading: 9, Tracking: -25, Pantone 2935/Pantone Process Fax: (246) 426-7269
Black 70% jidough@caribank.org
. www.caribank.
Address Info: Futura BT Medium 5.5pt. canbaniorg
Leading: 7, Tracking: -25, Pantone Process Black 70% P.O.Box 408
Wildey, St. Michael
Barbados, W.I.
The order should be as follows: ng 100(;)5

CONFIDENTIALITY NOTICE

The information contained in this communication is intended solely for the use of the individual or entity to whom it addressedt may contain confidential
or legally privileged information. If you are not the intended recipient you are hereby notified that any disclosure, copyindistribution or taking any action
in reliance on the contents of this information is strictly prohibited and may be unlawful. You are also requested to notify éhCaribbean Development Bank
immediately by responding to the sender and then permanently deleting the communication from your system. Please notify the addssee by telephone
before submitting Urgent or Critical electronic communications. Thank you.

g
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]
=
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Tips

When creating presentation material, there are a few things ENRI

to keep in mind for a better and more professional result.

Presentation Title is 28pt

Don’t consider these tips as absolute rules, but an aid when

« Bullet Point is 16pt (bold)
+ Secondary Point 14pt  + Proin quis metonitus
« Proin quis metonitus  + Proin quis metonitus

making your own presentation material:

Presentation Title is 38pt Fron s metoivs - bro et
* Avoid combining the colours red and green as most S D 5 245 Fron s metonis L Pron s metnius

« Proin quis metonitus  + Proin quis metonitus
« Proin quis metonitus  + Proin quis metonitus
+ Proin quis metonitus  + Proin quis metonitus

colour-blind people can’t distinguish these colours.

* Do not mix presentations made for screen and print as
. . . . . « Bullet Point is 16pt (bold):
they differ too much in size, proportion and resolution. - ron auis + Proin quis « Proin quis
« Bullet Point is 16pt (bold):
« Proin quis « Proin quis « Proin quis
« Proin quis « Proin quis

* Do not mix presentations with different backgrounds.
* Use jpg images for photographs.

* Mcake all your slides in landscape format.

* Keep the text amount to a maximum of 6 lines per slide as
more text becomes hard to read.

Single Line Presentation Title is 36pt Gg) DoubleLine

Presentation Title is 28pt

e Use keywords or expressions. The slide should not be a
manuscript to read from, but only to highlight what you

(=
—]
are SOyi ng. « Bullet Point is 16pt (bold) + Bullet Point is 16pt (bold) :'

« Secondary Point 14pt  * Proin quis metonitus. - Bullet Point is 16pt (bold)

N Ny + Proin quis metonitus  * Proin quis metonitus .

* Use the PowerPoint note pages for your manuscript and e o e morive - Butlet ol 165t ook =
« Proin quis metonitus  + Proin quis metonitus P m
for handouts. Prin s metonis + Pro s metonius «Bullt aint i 16pt (hold) o
R « Proin quis metonitus  + Proin quis metonitus. * Bullet Point is 16pt (bold) -
e Use a proper tool (such as Adobe Photoshop or similar) pran aus metoius  + Pron auis metoius *Bulle Pintis 16t (bold) >

- Proin quis metonitus  + Proin quis metonitus - Bullet Point is 16pt (bold)

B H « Proin quis metonitus  + Proin quis metonitus. « Bullet Point is 16pt (bold)

Wh en ed itin g your images. « Bullet Point is 16pt (bold)

« Bullet Point is 16pt (bold):
+ Proin quis + Proin quis « Proin quis

« Bullet Point is 16pt (bold):
« Proin quis « Proin quis « Proin quis
« Proin quis « Proin quis

Single Line Presentation Title is 36pt

« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)

Image Caption is 12pt

s— Figure 42
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Tips

When creating presentation material, there are a few things Double Line

to keep in mind for a better and more professional result.

Presentation Title is 28pt

Don’t consider these tips as absolute rules, but an aid when

« Bullet Point is 16pt (bold)
« Secondary Point 14pt  + Proin quis metonitus
« Proin quis metonitus  « Proin quis metonitus

making your own presentation material:

Presentation Title is 38pt « Proin quis metonitus  + Proin quis metonitus
. . . | ) R + Proin quis metonitus  + Proin quis metonitus
* Do not mix presentations made for screen and print as ) Sub Title is 26pt “Pron quis metoius - Proin quis metois

+ Proin quis metonitus  + Proin quis metonitus
+ Proin quis metonitus  + Proin quis metonitus
+ Proin quis metonitus  + Proin quis metonitus
+ Proin quis metonitus  + Proin quis metonitus

they differ too much in size, proportion and resolution.
* Do not mix presentations with different backgrounds.

« Bullet Point is 16pt (bold):

* Use jpg images for photographs. “pranauis CPwnqus  -Pronaus
* Make all your slides in landscape format. s -pronus
« Proin quis « Proin quis

* Keep the text amount to a maximum of 6 lines per slide as

more text becomes hard to read. |

* Use keywords or expressions. The slide should not be a
manuscript to read from, but only to highlight what you

. =2 Single Line Presentation Title is 36pt DoubleLine
< are saying. b & Presentation Title is 28pt
a * Use the PowerPoint note pages for your manuscript and
! for hqndoufs. « Bullet Point is 16pt (bold) - Bullet Point is 16pt (bold)
E « Secondary Point 14pt  + Proin quis metonitus « Bullet Point is 16pt (bold)

S + Proin quis metonitus  + Proin quis metonitus . et
= * Use a proper tool (such as Adobe Photoshop or similar) - Prom s metonus - Pron s metontus Bl ot bl
-l when editing your images. ro s ot~ Pro s metoion * Bullet Pint s 16pt (bold)
=) “Pro qis metonus +Pro qis metois “Bullt Point s 16pt (bold)
« Proin quis metonitus  + Proin quis metonitus. * Bullet Point is 16pt (bold)
E « Proin quis metonitus  + Proin quis metonitus « Bullet Point is 16pt (bold)
* Proin quis metonitus  + Proin quis metonitus * Bullet Point is 16pt (bold)

* Bullet Point is 16pt (bold)
+ Bullet Point is 16pt (bold):

- Proin quis « Proin quis - Proin quis

+ Bullet Point is 16pt (bold):

« Proin quis « Proin quis « Proin quis
« Proin quis « Proin quis

Single Line Presentation Title is 36pt

« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
+ Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)
« Bullet Point is 16pt (bold)

Image Caption is 12pt

Figure 43
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Window Size: Screen adjustable

Logo: 34mm

Main Headings: Arial Regular 12pt., Black or Corporate
Aqua Blue

Body Copy: Arial Regular 10pt., Black

Corporate Colours: RGB of Corporate Pantone® colours

Brand ldentity Guidelines

CARIBBEAN DEVELOPMENT BANK «  August 2008

eu, velit. Nulla nulla

eu, velit. Nulla nulla

Proin quis meto
pell en

Proin quis meto pell ent
malesuad fames turpis
egestas elit. Pede
mauris accum vehicula
et vehi leo amet fellus
senectus malesuada
fames.

Proin quis metonitus pellentesque h

bitant senecius et netus malesuada

Vol T #1

Proin quis metonitus pellentesque habitant

turpis egesfas. Vivamus rhoncus. Duis eleifend. Duis metu risus, egestas at, vulputate et

aliquam, feugiat non lorem. Sed orci pede, mollis sit amet, sollicitudi non, viverra eu, velit.
Nulla nulla turpi, vehicula et, vehi cula, ulirices torfor. Mauris in odio vestibulum sapi mollis
sagis. Praesent fermentum, nunc vitae porta fempor, pede mauris accumsan leo, dapibus

purus mi sit amet tellus senectus www.uOttawa.ca malesuada fames accu turpis egestas.

Proin quis metonitus pellentesque habitant

Vivamus rhoncus. Duis eleifend. Duis metegestas vulputate aliquam, feugiat non, lorem.
Sed forci spede, mollis sit, sollicitudi non, vivera velit. Nulla nulla turpi, vehicula vehicula
ulirices fortor. Mauris in dio vestibulum sapi mollis sa. Praesent fermentum, nuncitvitae
fempor, pede mauris accumsan leo, at dapibus purus mi sitet amet senectus
www.uOttawa.ca males uada fames accru turpis egestas. Duis risus, egestas at, vulputate
et it aliqua, feugiat non, lorem. Sed sit amet, sapi mollis sagis. Praesent fermentum, nunc

vitae porfa tempor.

About this e-newsletter

You have received this e-mail because you have subcribed to (insert fext here).
If you would prefer to no longer receive this kind of email, you may unsubscribe by (insert how people unsubscribe here)

To read more about our privacy policy, click here.
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CARIBBEAN DEVELOPMENT BANK

P.O. Box 408, Wildey, St. Michael, Barbados, W.I. BB11000
Tel: (246) 431-1600 - Telefax: (246) 426-7269
Homepage: www.caribank.org « Email: info@caribank.org



